
Les Quatre Saisons 
A news-in-brief round-up through the seasons, from The French Ardennes 

 
Vert by name, green by Nature 
Ranked among the top 10 French music festivals, the Cabaret Vert has been 
entertaining visitors to Charleville-Mézières for 20 years, has been ranked among the top 
10 music festivals in the whole of France. Named after Arthur Rimbaud's poem of the 
same title, the Ardennes festival will this year welcome amongst others DJ Snake, 
Queens of the Stone Age and Will Smith, along with an army of festival goers from 14 to 
17 August for four days of music and other entertainment on five stages. The Cabaret 
Vert - multi-disciplinary since its inception - also features a “comic strip” of book signings, 
masterclasses, round tables, exhibitions, live drawing sessions, and board 
games…along with a cinema which, orchestrated by the Pellicule Ensorcelée, screens 
clips, films and documentaries linked to comic strips, ecology and regional productions. 
Cabaret Vert has always promoted the Ardennes region while supporting sustainable 
development. In 2024, it was awarded the "Greener Festival” - HIGHLY COMMENDED" 
certification by the European organisation A Greener Future (AGF). 
 
Lights, camera, action. 
Last August, Ardennes Tourism had the pleasure of welcoming Les Coflocs to the 
region. The reason? To give them a 100% Ardennes experience: concerts at Cabaret 
Vert in the evening...and some of the key attractions during the day. Vanlifers, travel 
enthusiasts and storytellers, Les Coflocs criss-crossed the Ardennes on their 
adventures, making a video. Amongst the items featured is a gourmet tasting of Rethel’s 
famous white pudding, bike rides on the Voie verte Sud-Ardennes, paddle boarding on 
Lake Bairon, a guided tour of Charleville-Mézières, the Verlaine Museum, a visit to 
Mouzon, and its Felt Museum. The Result? A superb video of just over 2 minutes that 
reflects the authenticity, diversity and richness of this part of France. 
 
All the world’s a stage in Charleville-Mézières 
Founded in 1961 by Jacques Félix, the world’s biggest puppet festival held every two 
years is a unique key event in the region. For its 23rd edition, it will bring together puppet 
companies from all corners and every continent of the world in 50 different venues 
across the town to perform in shows aimed just as much at adults as at children. As the 
home to the largest gathering of puppeteers in the world, Charleville-Mézières is set to 
host more than 80 performances by artists from Bangladesh, Canada, China, Chile, the 
United States, Iran, Israel; and Taiwan. A special Baltic focus in 2025 will highlight 
creations from Lithuania, Latvia, and Estonia alongside the rich diversity of French and 
European puppetry. As in every edition, a playful and festive programme, accessible to 
all, will take place on Place Ducale, featuring major events at both the opening and 
closing of the Festival. Tickets for the World Puppet Festival are set to go on sale from 
June. 
 
Lifting a glass of real ale in The French Ardennes to say “Santé”, and “Merci” 
It’s beer, as opposed to wine, that helps make The French Ardennes “Probably…the 
best destination in France”! Part of the reason is its geographic location. That, plus the 
fact that in the days when the water of the area was unfit for consumption, the local 
population drew on its apples to make cider, and locally grown barley and hops for beer. 
By the time of the industrial revolution, there were 283 breweries in 104 towns and cities 
of The French Ardennes. Many of these were destroyed during the First World War, and 
the shortage of manpower which followed meant that few were rebuilt. The Ardennes’ 
tradition for brewing good quality beer is being revived these days by numerous local 
micro-breweries - not least, at the Brasserie Artisanale de Haybes, where owner Julien 
Dejente is also keen to highlight Haybes’ close connection with Stockport, in England. 
Haybes, along with other towns in the Ardennes, was obliterated over three days of 
bombing by German forces in August 1914. After the war, Stockport sent aid and support 
to help with its rebuilding. Dejente, meanwhile, is currently planning to reintroduce a beer 
named “Stockport” to his range of locally produced ale - to help highlight the close 
connections which still exist between the two towns. 

ENDS 

https://cabaretvert.com/en/tickets/
https://cabaretvert.com/en/tickets/
https://www.youtube.com/watch?v=mOAKh4CevmA
https://www.youtube.com/watch?v=mOAKh4CevmA
http://www.marionnette.com/


Full Media Kits (in English) for 2025 are available online, all press trips are arranged with 
the aim of reducing the impact of tourism on the environment. 
 
For press information, contact: 
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